Strictly cash fast

Clients concern is what will you do for my phone ringing.

Target 5-6 good keywords.

Help with review part by generating a link and rating part also.

Create YouTube channel and post videos every month.

Create accounts for business on social media and link with GMB.

$200 per month with no contract.

Client can travel 100miles radius and ask how will she do that.

Emma said first we have localized your business and gradually will increase the
radius miles.

Target cities from base location (Columbus).

Target Service category: Medical Supplies.

He again asks about results, Emma said that in first month he will see progress
and in the second month results will get better.

Emma texted her direct line too.

We have to create a video regarding his services like how he is working. So ask
client about what he really wants in the video.

Explain about citations.

Take pictures from client.

Payment charge through link and call ended.

QA Notes: Client is nice but is a bit skeptical and he is only concerned to get good
results; Client have some trust issues regarding paying through card because last

company charge him without permission so deal accordingly. He was in contact with us
from many days and explaining the plans and details sent by screenshots. Client is old
and don’t know much about computers so the plan was explained to her daughter as
well on conference call. she'll be the one to call for activation, 216-240-3253 her number.

Owner name: Marc Williams
Business name: Strictly cash fast
Business number: 614-942-9761
Business address: 1981 Cleveland Ave Columbus, OH 43219
Business email: strictinvestment@gmail.com
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